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— THEPURPOSE OF THIS GUIDE

This guide is intended for content designers looking to gain a general
understanding of developing artwork for digital out-of-home. Since
digital advertising is unlike traditional print advertising, it should be
approached differently due to the unique qualities of the medium.

o WHYIS ADVERTISING ON A DIGITAL BILLBOARD DIFFERENT?

A digital billboard is comprised of a sophisticated assembly of LED
pixels that are capable of competing with surrounding ambient light.
Because the display uses diodes to project the light outward instead
of using a traditional light source for illumination (such as a light
fixture on a static billboard), special design attention must be paid.

T WHAT CONTENT IS BEST FOR DIGITAL BILLBOARDS?

The best digital display content is attractive to look at and easy to
read. We recommend incorporating these three key principles into
your digital advertising designs:
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KEY PRINCIPLE #1

A GLEAR, BRIEF MESSAGE

Remember that people read text and images from left to right, and then down, so be sure to place your
content in order of importance based on size and location. The audience will only have a moment to
view and comprehend your message.

WE RECOMMEND USING A PRIMARY
GRAPHIC AND NO MORE THAN

J-1 WORDS.

>
These examples showcase

A YOUR MOST TRUSTED
» . HOSPITAL FOR SURGERY,

These examples

o SUHGERY WITH MINIMAL HEAL TIME
* MATERNITY DEPARTMENT CATERING TO YOU

. : —
h g hli g ht how * CARDIOLOGY DEPARTMENT EAGER TO SERVE YOU ’fu\“ He art 8
c
=3 HAVE WEEKEND PLANS? [l
Lots of music
; . Petting Zoo LIVE FUN FOOD J
by including too much s BANDS GAMES TRUCKS
information at once ks

Food Vendors CALL US TODAY - 1-800-999-9099
4 lce Cream BUY TICKETS ON OUR WEBSITE WWW.EVENTTIME.COM



KEY PRINCIPLE #2

LEGIBLE FONT STYLES

One of the most important elements to any design is Note About Phone Numbers:
selecting a font style that is easy to read and interpret
from a variety of viewing distances. Unless utilizing a vanity number, most drivers

o . do not have the time or the ability to write
Keep text to a minimum to be the most effective. For y

longer messages, use both upper and lower-case
character sets. Use a website address, and make sure that
the company’s contact information is easily

TI PS . found on that web page.
]

down a phone number.

A Large, bold, simple font styles
" are the easiest for your audience
to read and comprehend.
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B Abbreviations or icons can be
" used to shorten your message.
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c Reserve all capital letters for
* short messages & headlines
unless used for branding purposes. EXAMPLE OF A
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